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“WAIT, BUD LIGHT MADE A SELTZER," said Post
Malone, standing in a convenience store in South Los
Angeles. He frowned, *Wait, Bud Light made a seltzer,”
i quieter. “Wait, Bud L "
Louder, now: *Wait, Bud Light made a seltzer!
Itwas five o'clock somewhere, but notinL.A., not that Post would
have cared. Anyway, the store was fake: Post was on set, running
lines fal being fi id mil for the
Super Bowl. Post Malone has been hawking Bud Light since 2017,
and drinking it for a good deal longer than that, and so Anheuser-
Busch InBev had Ghosen him to help announce its newest product,
Bud Light Seltzer: awatery baverage for people whe find Bud Light
too beery. y
convenience store, which lacked just ike the real thing, except that
When Post was finally dismissed fora lunch break, he ambled
out into the parking lot, which was surrounded by afence that had
been comprehensively tarped, for privacy. Post Malone s taller and
than
extra inches from the rich brown cowbay boots he was wearing. In

. He
four \ . Ppay-
Ing. d-chick

sandwiches Thesh “Its
easy. because | don't have alotof lines to memorize,” he'said, smiling.

Hedoesn't p front of a group.
“I'mshy,” he said.

helisnot i d

Inthe past few years, pretty much no one has been more consis-
tent in maKing blockbuster hits: “Rockstar” and “Sunflower” and
“Circles” and tify named hi
artist of 2019, s
Bleeding, was themost-listened-to album of the year, though it only
E  Post
Malone cultivates a gregarious image. He is only 24, and he has
musement
he hasn't lost his taste for
now that he can afford expensive ones. Alang with Bud Light, his
sponsors have included Crocs, which has created limited-edition
Post-branded clogs, and Doritos, which used Post Malone to help
publicize its Flamin’ Hot Limén chips. (He renamed himself Post
L i i

brity, but Post Malone
still acts like anii inthi i ing through
A-list parties with heavy eyelids and a sheepish smile.

In Post ic mi fous. He

takes hip-hop bravado and turns itinto suburban pop, awhite guy
with a face full of tattoos singing lyrics about treacherous exes

i deriti oy iendly, yeah / Now I'm
jumping out the Bentley. But even skeptics have discovered, over
the past few years, that he s surprisingly hard to hate. His albums.

have p:
Beerbongs & Bentl new-money
narcissism” fi last year,

wrote that Hollywaod ftfor
darkness into Top 40 gold” (rating; four stars out of five). Indeed,
g , which
Is part of what makes it so easy to root for him. And he s resolutely
hitty.” When
pressed on this self-assessment, he concedes, eventually, that it is
inaccurate. “I don't think my songs are shitty.” he says. “I worked real
hard on them. Buti think that's a way for metosay, Noteverybody's
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